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Become a Cover Artist –  

For U4U Magazine 
 

Imagine your picture – or rather your design – on the cover of a magazine. 
Actually, do more than just imagine it; take a chance at making it happen. U4U 

magazine is giving students the opportunity to design its cover. 
 
U4U magazine, a publication written entirely by students and distributed by Barnes 

& Noble College Booksellers, is offering its first Student Cover Art Competition this 
fall. Aspiring graphic artists, or anyone with a creative flare, will have the chance 

to submit a design for the spring 2010 edition of U4U.  
 
“We’re really excited about the competition,” notes Marie Policastro, manager of 

partnership marketing at Barnes & Noble College Booksellers. “It will give the 
magazine even more of a student influence – from the inside out.” 

 
All submitted designs will be reviewed by U4U’s designer and managing editor. 
Submissions with the strongest concept and execution will be posted on the U4U 

website where students can go to vote for their favorite. The design with the most 
votes will be chosen as the winner. The design will become the cover of the spring 

2010 edition and the artist will receive a $500 Express gift card. The first runner-
up will receive a $250 Express gift card and the second runner-up will receive a 
$50 Express gift card.  

 
The deadline to submit a design is 12.1.09.  For more information on the 

competition visit www.u4ucollegemagazine.com.  
 

About Barnes & Noble, Inc. 
Barnes & Noble, Inc. (NYSE: BKS), the world’s largest bookseller and a Fortune 
500 company, operates 774 bookstores in 50 states.  Barnes & Noble College 
Booksellers, LLC, (www.bncollege.com)a wholly-owned subsidiary of Barnes & 
Noble, also operates 624 college bookstores serving nearly 4 million students and 
over 250,000 faculty members at colleges and universities across the United 
States.  Barnes & Noble is the nation’s top bookseller brand for the sixth year in a 
row, as determined by a combination of the brand’s performance on familiarity, 
quality, and purchase intent; the top bookseller in quality for the second year in a 
row and the number two retailer in trust, according to the EquiTrend® Brand 
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Study by Harris Interactive®. Barnes & Noble conducts its online business through 
Barnes & Noble.com (www.bn.com), one of the Web’s largest e-commerce sites, 
which also features hundreds of thousands of titles in its eBookstore 
(www.bn.com/ebooks).   Customers can buy and read eBooks on a wide range of 
platforms, including the iPhone and iPod touch, BlackBerry® smartphones, as well 
as most Windows® and Mac® laptops or full-sized desktop computers. 
  
General information on Barnes & Noble, Inc. can be obtained via the Internet by 
visiting the company’s corporate website: www.barnesandnobleinc.com. 
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